
ONE THE JOSHUA TREE EPIPHANY m 

The four basic principles
 
The following is a brief overview of the basic principles of design that appear 
in every well-designed piece of work. Although I discuss each one of these 
principles separately, keep in mind they are really interconnected. Rarely will 
you apply only one principle. 

contrast 
The idea behind contrast is to avoid elements on the page that
 
are merely similar. If the elements (type, color, size, line thick­

ness, shape, space, etc.) are not the same, then make them
 
very different. Contrast is often the most important visual
 

attraction on a page-it's what makes a reader look at the page
 
in the first place.
 

Repetition 
Repeat visual elements of the design throughout the piece.
 
You can repeat colors, shapes, textures, spatial relationships,
 
line thicknesses, fonts, sizes, graphic concepts, etc. This
 
develops the organization and strengthens the unity.
 

Alignment 
Nothing should be placed on the page arbitrarily. Every
 
element should have some visual connection with another
 
element on the page. This creates a dean, sophisticated,
 
fresh look.
 

proximity 
Items relating to each other should be grouped dose together.
 
When several items are in dose proximity to each other, they
 
become one visual unit rather than several separate units.
 
This helps organize information, reduces clutter, and gives the
 

reader a clear structure.
 

Umm ... 

When gathering these four principles from the vast maze of design theory, 
I thought there must be some appropriate and memorable acronym within 

these conceptual ideas that would help people remember them. Well, uh, there 
is a memorable- but rather inappropriate- acronym. Sorry. 
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IrIll Summary of contrast 
! I' 

contrast on a page draws our eyes to it; our eyes like contrast. If you are put­. ~ 
ting two elements on the page that are not the same (such as two typefaces II 
or two line widths), they cannot be similar-for contrast to be effective, the It 
two elements must be very different. !I 

it,
III Contrast is kind oflike matching wall paint when you need to spot paint-youI ' 

can't sort ofmatch the color; either you match it exactly or you repaint the 
1t : 
L'I\ entire wall. As my grandfather, an avid horseshoe player, always said, "'Almost' 
~ only counts in horseshoes and hand grenades:'! i 

.jll I, 
I', I The basic purpose 
!! I· 
I The basic purpose of contrast is two-fold, and both purposes are inextricable 

t from each other. One purpose is to create an interest on the page-if a page 

I is interesting to look at, it is more likely to be read. The other is to aid in the , 
organization of the information. A reader should be able to instantly under­
stand the way the information is organized, the logical flow from one item to 
another. The contrasting elements should never serve to confuse the reader 
or to create a focus that is not supposed to be a focus. 

J 

l! How to get it 
11 

Add contrast through your typeface choices (see the next section), line thick­I H ' 
;', '\",• i il nesses, colors, shapes, sizes, space, etc. It is easy to find ways to add contrast, 

I li \. and it's probably the most fun and satisfying way to add visual interest. The .i Ii ii important thing is to be strong. 

II 
What to avoid"I r 
Don't be a wimp, If you're going to contrast, do it with strength, Avoid con­

II trasting a sort-of-heavy line with a sort-of-heavier line, Avoid contrasting 
i brown text with black headlines. Avoid using two or more typefaces that are 

I
\ similar. If the items are not exactly the same, make them differentI 

I 
I 

. '\ 
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Contrast is crucial to the organization of information-a reader should always 

be able to glance at a document and instantly understand what's going on. 

Gnp, J. f.~le~
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Oa..J'ECTJ\ E:
 
To 11nU..l PII~lllon ..~ tl hll!-h ~o:hool mad\ Iro.d'l ..'T ,.md IC>Cltb:..H .:mKh Illlh. N~~nh MI~SIS~lflrl .u.:"
 

WOH"': EXPF.Rl£NC[:
 
A\JJ;tJSI 19q1}·rn:~~lu Malh It:~t:hcr and !ootbJII CO:lch .11 51 JQ~<.:pn (·'I~h ~.::hQlll (irL"en, ilk.
 
MI5!>1$~IPpl '%"re~1 \he)O\ ofmalhemll.lin. \~Ilh high ~.;hool studrnl5 a\I(:nlpl~d ,(1 I~::l,,;h pn'-'''tc­

~ch()ol b(l\5 h(lY\ to pla\ rO\lIoall. w~n\ 10 m:l.:<:S Ofl }- rld;\y~ :md k,aml:d ~IJ spcal-. ,*111'1 all \f1~11
 

:lO:~t:l1t 

Ma~ 10(}I-prc~nl AS5lslnm m:ma~c( jor The Bc:er Oam Gf~erw)llc. Ml~SI!-$.IPPI T05sed 

alc11holu:: b\:v.. rl'£!.t:s mlo vehlcle~ willuing 111 rough !,he dm·e:-thrl)ug.h t:t'101Sl?d du ....11 ~horhr'crli ;)~ 

l:lO luph. ill1d had ~ulet inlelle(lulll eOllvemlltQnS "" Ith Incmb. "",Ililc wa\lln~ lor CUSlon1!:n 

hn 199'- MlI~ 1999 Malllleacher and iQOltlall COllCr. ill LdanJ High ';'chool. L~lilnd. 

MlssiulPPI T~ught Algebra I 10 Ju~"~en. i:oacho::tI tho:: ollcnstv,;- lin.: fOf 'he I.el~lttl t "b~ 

l'oothtlll 1C:;Jm. huT'S oull(1 the halls, [wlfled M.e}' rings full Ml:....y~. anoJ or,'",,,:: ~n old cd $,;'hool 

bus un t'lltldd) Della hack. rood~ WIf1! a bus!oad M ~cu:amlllg b;lll r1tln.,.s 

Summ.:N IY97·2000 MarMgcr of ~wlmminl! pool IOf Cit) orLdMU Rtcre::allon Deflanment 

L<lal1d MISSISSIppI So.:rved..l::> 5wlIllmlng. pool m:ma@.er (,01 one h~" of:l t:ill ~n"oo ~woonm~ 

females li'l'm cnmllvtlls rool ~rmrl.::..l(l()ked l'ood. & spla.~"'ed ~uiho.:~ 

EOUCATJON: 
19\15 MIssml\'1pl Ddu. JlJnIOr Colh:gc 
19IJ1 Ml~:iIS$lnpll)ttlIO: UnlvCrStl) - O~ In Math & SCllmce 

PROf'J::SSIO~ALArY(LlATION: 

Grand Natmntll ClInoc Club. Execllll'vc $ecretaf). 2000-2002
 
We RaJ Welghlldttr~ ofAmeflca Mcmner, 19QJ'jlfC'~l:nl
 

N.3no;)n:l1 Org.anfz.1.tlon tlfOr{'theh ofLtao,.lr.l tll-Ie\ ?rc:tldellt IQ64-l'rl·~cnl
 

HOBBIES,
 
W!I\eNklln1!. tjp dance \'rcc:l rttCII1I;. t'.llertng lTlVItI ronle~,",
 

R~rer.;m:c~ av,ulabk on fl'ljU<'SI, 

This is (l fairly typical resume, The information is all there, and if 
someone really wants to read it, they will-but it certainly doesn't 
grab your attention. 

._"'i"'-~

And notice these problems: 

There are two alignments on the page: centered 
and flUSh left. 

The amounts Of space between the separate segments 
are too similar. 

The job titles blend in with the body text. 

I
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F [ v E CONTRAST rI 

Notice that not only is the page more attractive when contrast is used, but 
the purpose and organization of the document are much clearer. 

! 
,r 

.' 

Crant J. Egley 
ROlJlr:~. SQ:'I. iSJ
 
Greenvlll.,,.~S 8'~f}1
 

~S8B) ~55-1:! 12 

Objective 

Tonnda"OIOlllonao.ahlg.h~choolmalhleachetAfld (oolballcooch Inlhc
 

i'lorthMissisJ;IJlPtlue...
 

won: EIperlence 

AU~lJ5t 1?99-~rr5.cn\	 MKh tnd'ler and ~otbilll COOle" a.l $1 J(J§tph Hlc.h School. (jrt<:",vllle.
 

MI~;;I$:!:IIJPI Sh:l.l1!d t~c JU) I)fm~lhem:Jtks wilh h\gh schoof §ludenls anemplcO 10
 

IC.1ch pnvate'loChool boys ho"," (0 pill)' football......entl0 mass 01\ Fr,d:ays. and lo:afJ'j~
 

to r.pealo With ;lIllrIJh.~l;Cfll
 

\o1a~ 2001 -p!'\'sent	 ASSIn:lll1: ll'Ian3illtr fOf The ~cr Bam, GrttnvlJle, Ml5StSS\PP1 TOSSNlIlcol\Ollc
 

bevtr.lSc$. onfO veh.icles wln~lng through Ih~ dnv(;.lhro\i~, chasel\ dQwn shoplltlrn
 

HI <;to MPH. IlJld h:ad qUltt. Inu::lkcllJaJ .::onVCT'SilIIOnS with fr,cTuh ....hlle ......"iting rot
 I[
c:us\omel"l; 

JOlJ'. 19'?7-M'ay 199?	 Matil hYdPer and foatb<1l11 coach ,U l.eland HiSll '-:£11001, LcJ:md. MIUIS$IPJH
 

laugh\ .... ,gebr:ll I 10 {(~$I'lml:o, coached ttoe OJ'fffiSIVe- !lru:·lortht Leland (libs rOOlbal1
 ::
lcam. hl.lfl~O\I~ In th~haJb, hYlrlcd xo:!:)' rll1g5 rull or\:~ys, a~d drove.3n 011:1 rtoll scltool
 
bus OIl ',ludd} [klta ~c.k ~.;ll;l.ds ....Ith a husloall o( Kre""""'f; ball players
 

'illn;motn 1997-2000	 Man2ge'1' 01 ~~ Inun.clp..1SWUTofllll1ll: pool ror Ine Cil)' orLdand R~rrlll.on
 

o.:p;;.fhOenl, Lc1an.d, MI$$I~5.PPI Got 1dI1. ~:I"otd swooning (~mak5 from COl1l1lVlnp.
 

pool sh!lrts, looked gDoo and ~Vrashed bulhe~
 

Education 

199i	 BS in Ma,h &. S...enct, MIS~IS:'lIPPI Slate U"I"'~r.illy 

lQ9~	 MI5J15SIClPI DeilJ Junior Colk'ec 

profeSsional AffiliatIon 

Gr~nd l'lalrOll31 Canoe Club. E.xecUllVC' S(.crerary, 2000-2002 

W~ Bad Well!hllijle~ oi Ameriu, Member. 199)-p~c:nt 

~all(l~1 Ovm.lallOnorBrolhen;oil:.tur.!. £glo:!:jI Prn'~cnt, 1964-pt.,~n{ 

Kobbles 

Wateh:l:rmg, I:lP dar.Clll~. slreet ruclI1.g. <::flltrmg 11"1"1<:1 c(>I'lI<:$I$ "" 
/(if4!f"'!ltce.~IlI:ml(lhleMrelflJC$1 

The problems were easily corrected. 

One alignment: Flush left. AS you can see above, using only one 
alignment doesn't mean everything is aligned along the same 
edge-it simply means everything is using the same alignment. 
Both the flush left lines above are very strong and reinforce each 
other (alignment and repetition). 

Heads are strong-you instantly know what this document is and 
what the key points are (contrast). 

Segments are separated by more space than the individual lines Of 
text within each segment (contrast of spatial relationships; proximity). 

Degree and job titles are in bold (a repetition of the headline 
font)-the strong contrast lets you skim the important points. 
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If the two "newsletters" below came across your desk, which one would 
you pick up first? They both have the same basic layout. They are both nice 
and neat. They both have the same information on the page. There is really 
only one difference: the newsletter on the right has more contrast. 

1----­
ANOTHER ~IEWSLETTER! 

I 
Exciting Headline 
Want.e p~wn term dart .....or:;tcJ ICldit 

gull hoe: hat. 6carch p~Jtty yowle:r COISS 
debt pll'l"lple colder GUJl(.y Lools GtJllty 

lool"e lift. Inner ladle cordage: s,aClJr'::l'ted 
8dd.e.~ shirt (..1IE;Sldcncc rim-Ier bag 

flOrist, an)' la(..lle gulr ot'"pl-tari a:;-tsr 

murder t..oe Iet.ter 0oro:: ent-lty f1on~c 011 

blJY~i' $f1~lf 

Thrilling 5ubhead 
·'Guilty Loob:ir croter rTllJt'"der arl@ularly, 

"Homll1y term6 arM ~ar"e; as-thrna 
6Ut:.vre stooped qUlz-chlnf GOiter door 
flori~t1 Sordidly Nurl" 

'Wlr" !1lJt, rTIllrder7' Wlt1ee:l Go/lt.y looks, 
hoe dint p.e-ony Ut1!>IOt1 '~orc rTIlJrde:r'rp 

5csJalng!.S. 

"C.alJ5-e dorsal lodge an Wicket beer" 

Inner ROrl&t. .Ioe orphan mol.!il5-S"e!:i 

pimple l<ie:l\c gull~ :shut. bppt'r ware firrh 

debt c8ndor arnmot1oJ. an 'Stare ot:er 

debt f1onst.l Debt Rorifit'So mush we 
dcnture~ furry ladle .guUl~ 

Another Exciting 
Headline 
W;311, plrtlple- Oll-w....res wantkr d·:;c 
wart ud-der pimple durtl wampum t.oe 
doe Debt's Jest hormone t1Ul"t-u"'e, 

This is nice and neat, but there is nothing that attracts 
your eyes to it. If no one's eyes are attracted to a piece, 
no one will read it. 

(J 

Wan mnan1rl!3, GUIlty Looks d\!geipatcr 

mwcter, an Win entir.y flOrist Fur'lut1g. 

disk "Wrtl1"~ gull wetter putty 
yowler coil6 Cl1rtl tore l1'lortlced ladle 

co~d.!1ge Il1hlblt.:::a buyer Ilull firmly off 
beer!;;-FoJdtr Beer (horne pil'r1ptc, 
fur o~liviou~ raisins, COiled "Brt"'l\nq~), 

Murde.r Beer,.an lad:..: Bore Beer, DISk. 

moanln-3, Oller t:"'ters hac.. je~t lift.~r 

cord-age, t\Cldr.g 18d~ b8;ibng!:S 811 

hat gun entity f\ori~t toe ped block­

t;.~r<ier5 ,HI rBsh~bamer6 GUilty Lool::!::1 

re:I1KCi aou13h pall: bO\J'3ht, off cur£>t. 
ncr-bawdy wor$C hum. ~odZi ')1)11)' ladle­

gull WIn paldl)' rtlt en'tlty b't~r'~ }lorseJ 

Boring Subhead 
Honor tIPP(t.: HII1!:r" darnmg rum, ~-tud 

tree: POl16 fuller 'So~~"~~.f. lJ!iI'3 
~otlel' ;;op, wa'l muddle-saml bod, an 

',1,1811 T..fJWrlY ladle ~oil_ GUllt)' Loo~:; 

tUCKer !lpun fuller sop firm.::r t,3rade ~ag 

bod~bu$hy !.Spurted art Il1l1er hoaryl 

"Archl" crat.e.r gull, "Debt sop'£' f.ot; 

hari.-barI16 rn~r rtlou;;e l" 

DmclY trer[.Dr 50p !nnel nJud~le'sa6h 

bOll, witch WOr"e.c ·[.DC cOiled ButiCr !::iJP 

II1ner tawr1y l-<'tHe boil \'Jor~t Jes.t rat, ,:;m 

GUII~y Looks Bldw 01\ lop Drngy m.J<JI5C 

t.ree chcers-w;3" 8norr.alo!J<) cheer, 
......a(1 'l1udalt-685h chet'r, "t1 Ntll"' t8~Jny 

__....,.----~,--._. 
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l? I V E CONTRAST II 

The source of the contrast below is obvious. I used a stronger, bolder type­
face in the headlines and subheads. I repeated that typeface (principle of 
repetition, remember?) in the newsletter title. Because I changed the title 
from all caps to caps/lowercase, I was able to use a larger and bolder type 
size, which also helps reinforce the contrast. And because the headlines 
are so strong now, I could add a dark band across the top behind the title, 
again repeating the dark color and reinforcing the contrast. 

Exciting Headline 
Want:6 pawn tertrl ~tH'e wOf6ted ladle 

gIll) hoe hat 5e3rcn F'ut-ty yowlu coilf.o 

d~bt. plt'tiple colder GUIlty LooK5, GlJrI·t.y 

LOOK'S (,ft mner la&le: corda~e £'aturer~ 

adfJer ~hJrt dJ551denr::e fktl1U l?ag 

florJ!'Jt., ~ny ladle qull orph<:ln a5ur 
murder toe letur gore entity Aorl::;.t 

od buyer 6helf 

'l'hrWlng Subhead 
"Gullty look.!'JI" crater murder angularly. 

WHorl1my Urm6 ~rea gamer <:ls-r-hma 

5uture stooped -1ulz-chmJ Gorter door 
Aon!J"to1' Sordidly NUT!" 

"Wire r1IJt, murder'?" wmea GUIIt.y Loo~s. 

hoe dint pe.ony ten"lor'l ton:; murder's 

:;;caldfl1g~, 

"Qlu~~ aor$allodl;3e an wlcktrr:- beer 

inrlU fforl6"t hoe 0-Than n-rcXas~e!S 

plmp/G, Lad(e gulls ~hLJt kipper '''''ar~ 

firm clebt. candor £lrnmonol. an star~ 

otlter de/1t florl:3t! Oe!7t ROrt5t:$ mlJeih 

to~ d~n'tur~5 furry la~l~ qu\lj-

Another Exciting 
Headline 
Wall. prmple olh\'arc6 W~l1der doc 
wart udder plf71plc dum wampum toe 
doc. Oe!7t·~ .lce.t hormone rlUiCure 

o 0 5 

Wan tl1oanmg, Guilty Looks di-5f>lpaUr 

tl1urder, .an wm t'nt.1ty Oon!:i;t. fur lurlg, 
c.Jte.k ~venqere6!J ~WII wet;r..er putty 

yow(er colI" ca.m tore rI1D''[;Jced ladle 

cord;ige InhibIted iluyer hull firmly off 

becns-Fo~&erBeer (home pi!Tlple, 

fur OVIJVTOUS ('aJ~1M5, corled "Brt'i'Wln~"). 

Murder Beer: an ladle Bore Be(:r, DI~I::. 

moaning, oiler 17eer!J hat jest li~r 

corda~e. cd:int3 ladle basKlng.f.o. ,UI 

ha& gUfl entity flOrt6t to.e peck: block­

barriers all r~shvbarrfcr5 Gudt-y Loob:~ 

ranker aovgh ball; t>ought. off Clln~e, 

nor-bawdy wor5e hum, ~oda !Jully ladle 

qull Wltl baldly nat tntlr::.y beer's; horsel 

Boring Subhead 
Honor clpplc Inner darning ,""um, 9t.ud 

tn~~ pod~ fuller 50r wan grade ba'3 

borle,"" !:lOp. wan muddI6·<3aeh ~Oll, .an 

w.an t<:lWJ1Y ladle po;\' Gwlty lOO'(5 

tucker spun fuller sop firmu oararJe \:Jaq 
]:loll'bushy !:Ipurud aro:: Inner hoaryl 

"Arch'" Gr.,l~er gull. "Dem $OP's; toe 

h,;;lrt.-barn9 mar mOUf>cl" 

Dln~ trartor' sop IYlne!'" muJ..:Ile-fJa5h 

bOIl. )-/ltch 'Nor'5e t:Ot" COiled. Buttu o:.op 

Inner tawny I.aale 17011 #or~c J~'5" rat, an 

GOllty Looks; ala~& 011 lop DIngy nudist 

'tree checrtJ-wan anomalo~l!> Cheer, 

wan ml,,:1dle-~a5h cheer, an wan t.awny 

Would you agree that your eyes are drawn to this page, rather 

than to the previous page? 
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Summary of repetition 
A repetition ofvisual elements throughout the design unifies and strengthens 
a piece by tying together otherwise separate parts. Repetition is very useful 
on one-page pieces, and is critical in multi-page documents (where we often 
just call it being consistent). 

The basic purpose 
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The purpose of repetition is to unify and to add vIsual Interest. Don't under­
estimate the power of the visual interest of a page-if a piece looks interesting, 
it is more likely to be read. 

How to get it 
Think of repetition as being consistent, which I'm sure you are already. Then 
push the existing consistencies a little further-can you turn some of those 
consistent elements into part of the conscious graphic design, as with the 
headline? Do you use a I-point rule at the bottom of each page or under 
each heading? How about using a 4-point rule instead to make the repetitive 
element stronger and more dramatic? 

Then take a look at the possibility of adding elements whose sole purpose 
is to create a repetition. Do you have a numbered list of items? How about 
using a distinctive font or a reversed number, and then repeating that treat­
ment throughout every numbered list in the publication? At first simply find 
existing repetitions and then strengthen them. As you get used to the idea 
and the look, start to create repetitions to enhance the design and the clarity 
of the information. 

Repetition is like accenting your clothes.lf a woman is wearing a lovely black 
evening dress with a chic black hat, she might accent her dress with red heels, 
red lipstick, and a tiny red corsage. 

What to avoid 
Avoid repeating the element so much that it becomes annoying or over­
whelming. Be conscious of the value of contrast (read the next chapter and 
the section on contrasting type), 

For instance, if the woman were to wear the black evening dress with a red 
hat, red earrings, red lipstick, a red handbag, red shoes and a red coat, the 
repetition would not be a stunning and unifying contrast-it would be over­
whelming and the focus would be confused. 

;1
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Here is the same business card we worked with earlier. In the second 

example, I have added a repetitive element, the strong, bold typeface. Take 
a look at it, and notice where your eye moves, When you get to the phone 

number, where do you look next? Do you go back to the beginning, the 
other bold type? This is a visual trick designers have always used to control 
a reader's eye, to keep your attention on the page as long as possible, 

Mermaid Tavernl 
Ralph Roister Doister l 

916 Bread Street 
London, NM 

(17) 555-1212 

When you get to the end of the information, 
does your eye just wander off the card?I'! ! ,I 
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Mermaid Tavern 
RalPh Roister Doister 

916 Bread street 
london, NM 

(717) 555-1212 

Now when you get to the end of the information, 
where does your eye go? Do you find that it bounces 
back and forth between the bold tyre elements? 
It rrobably does, and that's the roint of reretition­
it ties a riece together, it rrovides unity. 
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Summary of alignment 
Nothing should be placed on the page arbitrarily. Every element should have 
some visual connection with another element on the page. 

Unity is an important concept in design. To make all the elements on the page 
appear to be unified, connected, and interrelated, there needs to be some 
visual tie between the separate elements. Even if the separate elements are 
not physically close on the page, they can appear connected, related, unified 
with t!"1e other information simply by their placement. Take a look at designs 
you like. No matter how wild and chaotic a well-designed piece may initially 
appear, you can always find the alignments Within. 

The basic purpose 
The basic purpose of alignment is to unify and organize the page. The result is 
similar to what happens when you pick up all the baby toys that were strewn 
around the living room floor and put them all into one toy box, 

It is often a strong alignment (combined, of course, with the appropriate 
typeface) that creates a sophisticated look, or a formal look, a fun look, or a 
serious look. 

How to get it 
Be conscious of where you place elements, Always find something else on the 
page to align with, even if the two objects are physically far away from each 
other, 

What to avoid 
Avoid using more than one text alignment on the page (that is, don't center 
some text and right-align other text). 

And please try very hard to break away from a centered alignment unless you 
are consciously trying to create a more formal, sedate (often dull?) presenta­
tion. Choose a centered alignment consciously, not by default. 
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Even a piece that has a good start on a nice design might benefit from subtle 
adjustments in alignment. Strong alignment is often the missing key to a 
more professional look. Check every element to make sure it has a visual 
connection to something else on the page. 
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§ JEE'1I.1-t; 
The story of a Wicket woof and a ladle gull l>y H. Chace 

_to pawn term dare worsted ladle 
'3ull hoe lin. w~'tter mur-du mncr {3dit': cord,:lg~ murdcr'e rlut cup an <jnat-gun, any curdled
 

nOrlor rteh off~r loQqe'. dock. flori;;t D(&~ 13dl~
 ope rfiner bet 
Inna ladle wde, Ladle Rat Rat.url Hue. a r.aft '3ull orphan worry Put.ty ladle rat cluck: wet.L:er
 

ladl~ rat. hut:, "HI fur di~k r8l15lt1 pJmplc colder
 attar comage. an rarl~cr dou~h balL "Comb m~,
 

Laale Rat Rot.~n Hut.
 eWC8't ham," 5e:tter "Mdt:t woof. df5gr-acin.g IS 

Wan moat1lrlg Lodle Rat Rottt:n Hut'~ murder veree. Ladle Rat Rotun Hut entity 't;Iet .um, an 
~tud puyer '3roin~rtIur-dc:(s vc:tcolder I"&et..
 

"Ladk. Rat Rat.ten Hut, hf:re5Y ladle Dhskln.g
 "0 Grammarl" crater ladle gull hIstorically,
 

wm'50tl1C vun;itn barter an shirker coc'r.lcs Tick
 "Wat<:r bag jeer .gut.! A nervous sausage 't;IrJl3 
lec:!"' 

rdi5K !~alt j,a9~lr\i3 tutor cordage offer groln 
"Bat:t<:red lucky che:w w~iff, ;;.wcat hard:"tl1urder hoc llft5 honor udder :Sl'te offer f1ori~t.
 

Shaker lake! DUrl atoppu laundry wrotel Dun
 e;etUr blo~t-fhursday woof, ~ttcr wicket. 
sm&lIl1orlDr!] phase 

MO. Grarrrtl18r, waUr baq nOlscl A Mc:rvOu6
e;t.opper peck Aoor~1 Dlin dally-doily mner-fl')fJ~t, 

al1 ycmat::f" nor &oq~hutl1-5tcnchcti,dun stopper
 
torque wet. st.l"alnen:,r'
 50rt.: 5ut.urc: anorrtalous progno~hsl~
 

MHoc·ca\(e, murder-,n resplendent Ladle
 "B~ttc:rc:d 5tl1al! your whiff, doling," wh!5l:::ered
 

Rat Ro~t.en Hut, an t,ckle l.adfe baskm13 an
 dote: wOClf, artC6 moue;e worse wa&dlJtlg
 

5t.uttered oh.. Honor wrote t\Jt.of" cordage offer
 "0 Grammar, waL:er t?a~ mQU5er gutl A 
l1ervo\J~ sOI'e suture: bag ltlou6~t"groin-murder, ladle Rtit Rotten Hut mltcen 

Daze W(lrry on-for13er-nut ladle quU's IC5t 

"'Wall, wall. wal!J" €let dIsk WIcket woof, 
anomalous woof. 

warts. Oil offer- soddEI1, cak.lng offer carvers
 

"Evane%erlt. Ladle R.at Rotter'J Hl/tl Wares are
 an spnnldin.g ot.Ur b~e., d\!]k h08(d~hoarde':d
 

put.t.y ladll:: t3u!l E!cmn.g WIzard ladk: ba6.bngr
 ......oof lipped own pore': Ladl~ Rat: Rotten Hut an 

"Armor goring tumor grcJln-murdcr"5,~rcprj~al gar"vled erupt
 

ladle gull. "Grammar"£. e;ec:kmg bet:. Artl10r
 
t\c;I(,n9 ar50n burocn p.arT~r an ~"llrkcr cockjes.~
 

"0 hoc! Helfer '3nat.~ woke;' 5et.ter w(cle:t
 -H. Chace
 

woof, UlJtUr tau.ght totl1b 6~le\f, "Oil tickle ~hll'-c
 AMqIJl!:;h Lan~lJI!]h 

court.,. tULOr c;or"dage offer grom-tl1urder. Oil
 
It:etchup we~ter letter, ;iln den-O borel"
 

Soda Wicket woof tuc\(cr 6t1irt court, aM
 
whinny ret.ehcd a cordagE offer I:3roin-tl1urder, 
pIcked Inner Windrow, em 50r!:. debtor pore oil 
worming WOI"9S hOr! trlner b~t Inner f!c;;6r;, dlslt: ur'al: Yonder nor ~or~hultl 

abdoltlfnrJl 'Noof lipped honor bet. paurlched 5tenche~ shut la-dIe gull£' 
honor pore 011 wormrll03, an ~arblClci erupt 6topper torque wet St-ralner~. 
Den dlfit:' ratehc::t ammonol pot. honor 03roln" I 

CaM you see all the places where items could be aligned, but aren't? 
If this is your book, go ahead and circle all the misalignments on this 
page. There are at least nine! 
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THREE ALIGNMENT II 

Check for illustrations that hang out over the edge just a bit, or captions 
that are centered under photos, or headlines that are not aligned with the 
text, or a combination of centered text and flush left text. 

:E..a",c"l.1Et 
::E&a","t, 

::E&c."t,"t,EtJD. 
S:EK-.:a."t, 

The story of a WlcKo1O woof and a ladle gull 

~rt5 p.;1wn Urm dore; wo:,sted ladl~ 9ut! hoe 
11ft wetter murder lnM'r ladle cord8g!.: honor Itch 

offl;' rodf3c. dock:. flori5t.. DIsk: ladle 9ull orphan 
worry Putty (adle r.at cluck wet.~r l.adle mt 
hut. .an fur dl':3k r,3I'Soln pimple coldu ladle R"t 
Rotten Hut 

Wan moanln') Ladle Rat. Rot:tcn HUt'6 murder 

cordcr In!1J.et. "Laale Rat Rot-t;en Hut. heresy ladle 
ba5kln~ wi,,6ome burden C7E1I'"U, an shrner cocklt:, 

Tick dl~k" l.&ldlc uEl£lk'in~ tutor cordage: offer e,rom­

rrllJrder hoe 1ift...5 honor uade/" 61te offer ROI'IBt. 

SI1.aker l.3kcl Dun ~topper laundrJI wrote I Dun 
swpper pt.:ct::: floOr't;.1 Dun daIly-dolly Inner Aot1~t. 

t!rl yond~r nor "orqhum~'5tenc;hc:;. dun stopper 

r.orquc:: wet 5tl"aiMrs l" 

"Hoe-cake, murder," re':>plendent Ladle R1It. 

Rocun Hut, an tickle I~dle b,,~kil1t) ~n $tIJt.ured 
oft. Honor wrote tuCor c.ordagc offer grOIt1~mut'der, 

Ladle Rat Rotten Hut ml&ten anomalom; '>voof 
'Watl, wail, wadi" 5et diBk: WIGl::~ woof, 

Whantscent Lacile Rat. Rottet'J Hutl W~re£: are 

putty lad!e gull gOrlne Wizard ladle bGi6bng7' 

"Armor <jonl1tJ C-urnor {3rOIn-rrlurder'5," reprl:?al 
ladle 9ult '"Grammor'e. sGe~ing bet AntlOr ticbng 
ar:5on burden ~~rU'" ,3r; ~hjr,\;:er cockleg ,. 

"0 hoel Heifer gni'lt!5 wo~t," setter- WICIl:~ ......oof. 
butt.<:r tau.gln:. tarl1b shelf. "Oil tlcl::le shirt- COIJl't 

tuwr cordage offer grom-murder Oil Kt.:lchup 
weCr.er letr.er, E:H1 dCI1--D borer 

Soda WICl::ct woof c.ucker ~~lIrt GOurt. ~n w~llnny 

rer.d"u:d a cordage offer grOin-murder, piCKed Inner 
wmdrow, an 5lJrt debtor pon:. oil womllng worse lIon 
Innu bet. Inner fle~~, disk abdorTlln;a1 woof hoped 

honor bet.. paunc;.hed honor por~ oil worming.' an 

g.arbled erupt. Den dl~l:: raUhe:t. ammDnol pat 

by H. C~ace 

honor gmlt"!-mlJrd~r'~ nut cup ~r1 gnat-,gIJn, any 

curdl~d ope tnner b~. 

lnher ladl~ W1k,ladle :>(,:1[. Ratt:en Hut a raft at'car 

cordage, on nlnk.e:1" dou>3h ball. "Comb inK.. 5wMt 
hard," ,:>ctter M,k~ 'Noot: dl.;gfaCln<j 16 ver~e 

Ladle; IQ;It Ro~ten Hut entlc-y bet. rum, an stud 

buyer groIn-murder':: vet 
"0 Grammarr craur !.adle gull hl!SLOnca\ly, 

"Wa~r vag reel' '3u~j A rlCrvou5 e"w5age bal3 ICCI" 
MB~tr;ered lucky chew whiff, sweat hard," ",et.t.e:r 

bloa~-rhur';d,:lY woof, wc~t.er wicket 5m13ll honor'; 
pha~e 

"0, Grammar, war.er !;lag nDlse! A nervou~ 50r8' 

~lJture 21nom.;lloU5 p"ognosi~)" 

"Bat:tcred sm;31l y()ur Whiff, doling," YJhl':>rered 

dole: woof, ant.6 rrlou:3e worSe waddrm~. 

"0 Grammar, war.er b~9 mou~er gutl A nervOlJ~ 

oon:: &uture t7ag mouser 
Daze worry o(1·forger-nut tac;llc qu\l'~ I~st W;::l("[.5 

Oil offu sodden, caking offer carvCr£. an epnnk:jil1e 
otter bet, disk hoard-hoard~d woof Irppt'..d own 
porc ladle Rat Rotun Hut ar'! garbled erupt: 

-Ii ChiiC~ 

At!9UI:>/t LSrl'3U!$Ir 

I urak Yonder nor .orghum­
stenches shut \adl~quj\s 

~ 5t/Jppe.r tor~ue wee ~ualnt:f"S. 

Can you see what has made the difference between this example and the one 
on the preVious page? If this is your book, go ahead and draw fines along the 
strong alignments. 

~... ~.. 
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I' Summary of proximity
 
1;" When several items are in close proximity to each other, they become one 

I ;i visual unit rather than several separate units. Items relating to each other 
should be grouped together. Be conscious ofwhere your eye is going: where doI II 
you start looking; what path do you follow; where do you end up; after you've I :
 

! 1'1 read it, where does your eye go next? You should be able to follow a logical
 ! I 
1 II . progression through the piece, from a definite beginning to a definite end. 
I i: I 

i'I'
,I 

The basic purposeII'

1, The basic purpose of proximity is to organize. Other principles come into play 

i I as well, but simply grouping related elements together into closer proximity 
iii I automatically creates organization. If the information is organized, it is more. i I 

likely to be read and more likely to be remembered. As a by-product of orga­Ii I 
, I nizing the communication, you also create more appealing (more organized) 
Ii white space (designers' favorite term). 

I; 
How to get it 

I',I ; Squint your eyes slightly and count the number of visual elements on theI' I . I 
1 page by counting the number of times your eye stops. If there are more than 

'.1 
I . 

three to five items on the page (of course it depends on the piece), see which 
i
I, of the separate elements can be grouped together into closer proximity to 

i become one visual unit. 
'II
I. 

What to avoid 
. ]'1i
 

Avoid too many separate elements on a page.
 i ':
 
. II Don't stick things in the corners and in the middle.


Ii 
I 

Avoid leaving equal amounts of white space between elements unless each 1 

",
! 

I IiI' group is part of a subset. 
, 11 Avoid even a split second of confusion over whether a headline, subhead, 

caption, graphiC, etc., belongs with its related material. Create a relation­Ii 
ship among elements with close proXimity. 

Don't create relationships with elements that don't belong together! If they 
II are not related, move them apart from each other. 
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Proximity is really just a matter of being a Little more conscious, of doing 
what you do naturally, but pushing the concept a Little further. Once you 
become aware of the importance of the relationships between lines of 
type, you will start noticing its effect. Once you start noticing the effect, 
you own it, you have power over it, you are in control. 

~~~~~~~~~I~D GALARIA HISTORY
 
" HAS ONE BEEN ABLE TO TASTE 50
 
___.-IlI_--, GALARIA RESTAURANTS AND 50
 
INTERNATIONALLY-ACCLAIMED WINERIES AT ONE 
LOCATION ON ONE DAY. DON'T MISS OUT! JOIN US 
FOR THE BIG EVENT OF THE 7TH ANNUAL GALAR­
IA WINE & CHILE FIESTA THIS SATURDAY FROM 12 
NOON UNTIL 4:30 PM. AT THE EL DORADO HOTEL. 
$35 ADMISSION INCLUDES UNLIMITED TASTINGS, 
SOUVENIR GLASS & ENTERTAINMENT. PLUS, A 
PORTION OF THE PROCEEDS TO BENEFIT THE 
GALARIA FOOD BRIGADE HELPING US FEED OUR 
HUNGRY NEIGHBORS. ADVANCE TICKETS STILL 
AVAILABLE AT GALARIA NEWS AND AT OUR PLAZA 
AMERICADO BOX OFFICE. LIMITED TICKETS WILL 
ALSO BE AVAILABLE AT THE DOOR. 

I """"'"took this ad right out of the newspaper. Really. One Of the biggest 
problems with it (besides being all caps) is that all the information 
is one big hunk. 

Before trying to design with this information, write out the separate pieces 
Of information that belong together; group the elements. You know how 
to do this-simply use your brain. 

Once you have the groups of information, you can play with them on the 
page. You have a computer-try lots of options. 



I 
Never before 
in Galaria history... 
has one bE>en able to taste 50 Galal'ia restaurants 

and 50 internationally acclaimed wineries at one 

location on one day. Don't miss out! Join us for 

this big event! 

$35 admission includes unlimited tastings, 

souvenir glass, and entertainment. 

A portion of the proceeds will benefit the 
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Rarely is the principle of proximity the only answer to a problematic page. 
The other three principles are intrinsic to the design process and you will 
usually find yourself using all four. But take them one at a time-start with 
proximity. In the example below, I decided which elements should be close 
together, then experimented with the other principles (and fonts). 

Galaria 'Food Brigade, helping us feed 

our hungry neighbors. 
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7tb Annual Galaria 

Wine &Chile Fiesta 
Saturday 12 noon to 4:30 P.M. 

at the El Dorado Hotel 

The biggest problem with the original ad is that there is no separation 
of information. Setting all the text in all caps in one big block also took 
up all the space, so there was no extra, blank, "white" space to rest 
your eyes. It's okay to set the type smaller than 12 point! Really! 

This is only one of dozens of possibilities for arranging the groups Of 
information. I also used the principles of alignment and contrast. which 
you will be reading about shortly. 


